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Apstrakt: Inovacije pretpostavljaju novine. U ovom radu se objasnjava Sta je to cat-
egory mynagement, prezentiaju se nacini njegovog definisanja i tumacenja i objasnjava
se njegov znacaj i ulogu. Kroz prakticne primjere se objasnjava zasto je category man-
agement interesantan za maloprodaju, a narocito kakav znacaj ima istrazivanje kao
osnova category management-a za maloprodaju (ili lanac maloprodaja) i za robnog
proizvodaca.

Abstract: Innovation implies newness. This discuss try to explain what is it category
management and to present ways of defining and understanding category management
and category. It is also tried to explain importance and role of categories. Through prac-
tical examples it is tried to explain why category management is interes of retails and
/or retail chain and for producers.
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